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The Outlook for Experiences
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The 2024 Experiences Traveler



Fewer Trips, but…
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But They’re 

Making Them 

Count
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What are they doing?
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Going Private
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However… Average Spend



How They 

Book



Source: Arival & Go City – Visitor Attractions & the New Booking Paradigm, Sept. 2023
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Booking Channel by Type of Experience 

* Travel trade refers to traditional third-party resellers excluding OTAs, such 
as attraction passes,  travel agencies, visitor offices, tour operators. 



Arival Pro Access 

Reports:

Forthcoming

U.S. Activities Traveler

The Affluent Experiencer



Thank you!


